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e Objectives In statistics of international trade
INn services data dissemination

 Good practices in dissemination / Compilers
Guide

e Data dissemination mode using UN
ServiceTrade database



Dissemination principles

Dissemination means making available to
the public, without restrictions and without
regard for the way in which the action Is
carried out.

Publication involves the action of making
statistical information public In different
physical formats (printed, electronic,
media, etc.)



Dissemination principles

|.  Providing users with information on the

properties of statistical data

Where data are to be located, according to
subject and time period,;

How the data were defined and compiled,;
What quality is assigned to the data;

What related data can be used for comparison
or to provide context.



Dissemination principles

ll. Dissemination policy

o

A release schedule (calendar) where all
constituencies are treated equally (made
public well in advance);

A clear policy to identify the information
that should be made available to the press
and the supporting detail that can be
disseminated through statistical bulletins;

A policy regarding the cost of accessing
detailed statistical information



Dissemination principles

lIl. Different forms of dissemination
o Traditional means
o  Multimedia
o Internet



Good practices to disseminate TIS /Compilers Guide

1.
2.

Disseminate data and metadata

Ensure consistency between data on resident-
non-resident transactions, FATS and also with
balance of payment statistics

The selection of FATS variables to be published
depends on the preliminary quality assessment

If possible, also present the international supply
of services by mode.

Adopt several formats and means of
dissemination to ensure the efficiency
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2013 International Trade Statistics Yearbook

2013 International Trade Statistics Yearbook Volume 1: Trade by Country

Beginning with 2013 edition, trade in services data was introduced to the International Trade
Statistics Yearbook: Volume I - ITrade by Country. Therefore, the content and format of the
yearbook were redesigned to take into account new additions of graphs/tables and analytical text.
The data used in the tables and graphs in both volumes of the yearbook are taken at a specific
time (June 2014) from the publicly available UN Comtrade (http://comtrade un org) and UN
Service Trade unstats un unsd/servicetrade) databases. Users are advised to wisit these
databases for additional and more current information as they are continuously updated.
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United Arab Emirates

Goods Imports: CIF, by origin Goods Exports: FOB, by last known destination Trade System: Special

Overview:

In 2011, the value of merchandise exports of the United Arab Emirates increased substantially by 27.3 percent to reach 252.6 bin US§, while
its merchandise imports increased substantially by 16.7 percent to reach 210.9 bin USE (see graph 1, table 2 and table 3). The merchandise
trade balance recorded a relatively small surplus of 41.6 bin US$ (see graph 1). The largest merchandise trade balance was with MDG Eastern
Asia at 76.0 bin USS [see graph 4). Merchandise exports inthe United Arab Emirates were moderately concentrated amongst partners; imports
were diversified. The top 5 partners accounted for B0 percent or more of exports and 17 partners accounted for B0 percent or more of imports
(see graph 5). In 2012, the value of exports of services of the United Arab Emirates increased substantially by 17.7 percent, reaching 15.1 bin
U3S$, while its imports of services increased substantially by 13.1 percent and reached 63.9 bin US$ (see graph 2). There was a large trade
in services deficit of 48.9 bin US§.

Graph 1: Total merchandise trade, by value Graph 2: Total services trade, by value
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